
   

 

 

 

 

 

 

13th Annual Golf FORE the Troops Pro Am  

Nebraska Section PGA | 610 J Street., Ste 10 | Lincoln, NE 68508 | Ph: (402) 489-7760 | Fax: (402) 489-1785 | www.nebraskapga.com 



 2 

 

National Scholarship Winners/Youth Day Pg. 4-5 

Harris Golf Cars Congrats!/2019 Elections Pg. 6-7 

Gen Z (Globals) – 10 Things Leaders Need to 
Know Pg. 8-9 

Junior PGA Championship Results Pg. 12-15 

Career Consultant/District 8 Director Update Pg. 16-17 

Membership Matters Pg. 18-19 

Tournament News Pg. 20-22 

Special Awards Pg. 23 

First Looks at Frisco, TX Pg. 24-25 

Member Updates & July Birthdays Pg. 26-27 

 
Officers 

President 

Nathan Kalin, PGA 

Fremont Golf Club  

nathan.kalin@fremontgolfclub.org 
 

Vice President 

Gil Russell, PGA  

Norfolk Country Club  

gilrussell@norfolkcountryclub.biz  
 

Secretary 

Dawn Neujahr, PGA 

Champions Run 

dneujahr@championsomaha.com  
 

Honorary President 

Tony Pesavento, PGA 

Omaha Country Club  

tpesavento@pga.com  

 

Staff 

Executive Director/CEO 

David Honnens, PGA 

dhonnens@pgahq.com  
 

Tournament Director 

Sean O’Neill, PGA 

soneill@pgahq.com 

 

Director of Nebraska Junior Golf/                            

Player Development  

Seth Scollard, PGA 

sscollard@pgahq.com   
 

Operations Manager 

Renee Tyson 

rtyson@pgahq.com  
 

Development Officer 

Bob Danenhauer 

bdanenhauer@pgahq.com 

 

Tournament Assistant 

Kurt Karcher 

kkarcher@pgahq.com 

 

Digital Sports Media Director 

Brett Renner 

brenner@pgahq.com 

 

 
 

https://twitter.com/nebraskapga
https://www.facebook.com/Nebraska-Section-PGA-329490015139/
mailto:nebraska@pgahq.com
mailto:dhonnens@pgahq.com
mailto:soneill@pgahq.com
mailto:sscollard@pgahq.com
mailto:rtyson@pgahq.com
mailto:bdanenhauer@pgahq.com
mailto:bdanenhauer@pgahq.com
mailto:bdanenhauer@pgahq.com


 3 

 

 

 

 

 

 

 

 

 

Final Opportunity to Submit Dues!! 

 
 

Your final opportunity to pay dues, and avoid 
suspension and a late fee is 5:00 p.m. (ET) on 
Friday, July 5, 2019. View and pay your dues  

invoice on your PGA.org dashboard.  

As a reminder: 

Members and Apprentices who fail to pay dues or fees within sixty (60) days of 
the billing date shall be immediately suspended from membership or registra-
tion in the PGA Professional Golf Management Program and shall not be  
entitled to any rights or privileges of membership until their dues or fees are 
paid. Such Members and Apprentices shall be assessed $25 late payment fee. 
Members and Apprentices who fail to pay amounts due (including late payment 
fee) within ninety (90) days of billing date shall then be terminated from mem-
bership or the PGA Professional Golf Management Program.  

 

Members and Apprentices who do not pay their dues and fees within ninety 
(90) days of the billing date, but pay all amounts due (including $25 late pay-
ment fee and a $25 re-establishment fee) by the start of the following fiscal year 
may re-establish membership provided approval is received from the Officers 
of their Section. The late and re-establish fees may not be waived.  
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Featuring:   Chuck “The Hit Man”  

Chuck The Hit Man performs his eye popping golf 
trick shot exhibition all over the world. The Hit 
Man has drawn upon all of his physical talent, mo-
tor skill ability, and professional golf and baseball 
career to put together the most unbelievable golf 
trick shot show in the world. Chuck’s one hour 
performance combines power, accuracy, timing, 
and balance that will dazzle audiences of all ages. 
The Hit Man’s golf trick shot show is chocked full 
humor, crowd interaction, incredible athleticism, 
and off the charts hand- eye coordination that will 
amaze audiences both golfers and non-golfers 

alike.  
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Harris Golf 
Cars was 
awarded the 
prestigious 
Double Eagle 
award this 
week at 
Yamaha’s 
National 
Meeting. The 
Double Eagle 
award is 
presented to 
a very select 
group of 
YAMAHA Golf 
Car Distribu-
tors who ex-
ceed their 
sales quotas, 
continue to 
grow their 
market 
share, pro-
vide excep-
tional ser-

vice and exceed other Yamaha required criteria.   

  

From left to right.  

Kevin Dorrington, Steve Haldeman,  
Jim Gaugert, Steve Olken, Tom  
McDonald president of Yamaha golf 
cars division, Scott Harris, Terry Harris 
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Dear Nebraska PGA Members and Associates, 
 

The Section will be holding elections at the 2019 Fall Meeting currently scheduled for  
Monday, November 18, 2019 at Champions Run. Your Section Board of Directors has es-
tablished some “ground rules” with regard to the campaign. If, after reading this memo, you 
have any questions or comments, please don’t hesitate to contact me (402-571-7470) or 
CEO, David Honnens, PGA at the Section offices (402-489-7760). 

Nominations from the floor of the meeting can be made. However, to enhance the campaign 
and election process the Board has authorized the Section staff to send out, via email up to 
a two page “Campaign Letter” on each candidate’s behalf. In order to take advantage of this, 
the candidate must send a “Letter of Intent” to my attention via email or the regular mail. 
Email is preferred to (nebraska@pgahq.com) or if you use regular mail, again send to my 
attention to: Nebraska Section PGA, c/o Tony Pesavento, PGA, 610 J Street, Suite 10, Lin-
coln, NE 68508. The “Letter of Intent” and the desired “Campaign Letter” must arrive by 5:00 
p.m. on September 6, 2019. The plan is to email all of the “Campaign Letters” together. If a 
candidate misses this deadline, he/she will be on their own with regard to the mailing of any 
campaign materials. Obviously, announcing sooner than later will provide more opportunity 
for publicity. 

Similarly, the Section staff will post to the Section’s website (candidates for secretary tab) 
just about any document (WORD format) a candidate provides (this would include the previ-
ously referenced “Campaign Letter”), as well as a photograph (JPG format). There is no limi-
tation on the number or size of the documents to be posted. 

Eventually, all materials must be provided electronically to Renee at the Section office 
(rtyson@pgahq.com). Also, while the Section staff will format the documents for printing and 
mailing and/or posting on the website, they are not permitted to correct, edit or change the 
submissions. 

In order to be listed as a candidate in the Fall Meeting Booklet, a candidate’s “Letter of In-
tent” must be received at the Section office by 5:00 p.m. on Monday, October 28, 2019. 

Respectfully submitted, 

  

Tony Pesavento, PGA 
Nominating Committee Chair 
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Gen Z Globals are already influencing your work-

place and your wallet. Leaders must be aware of 

what matters to Generation Z, or they are at a 

significant disadvantage. 

 
Here are 10 things to help you win with Gen Z /Globals. 
 
 1.    Gen Z / Globals by the Numbers:  
 

They were born between 1996 – 2016. Depending on who you talk to historian, social scientist or advertising 

professional, you might see their birth years starting a bit later or earlier. (Advertising professionals like to thin 

slice generations to make them easier to target.) 

 

There are approximately 63 Million Gen Z / Globals in the US, according to Pew Research. 

 

According to Forbes, they are already on track to become the largest generation of consumers by the year 2020. 

 

Currently, they account for $29 to $143 billion in direct spending, according to Forbes. 

 2.    They Don’t Like the Name Gen Z 

They are NOT just the next letter in the alphabet. (Tweetable) They know they have a clear voice, perspective, 

and are here to make an impact on the world. It’s why I coined the name for them; Globals. 

Globals have never been limited to in their thinking to their school, city, state, or even country when it comes to 

making friends, connecting ideas, or starting a movement. They are our first generation to see themselves as 

global citizens since they were born, and it shapes every aspect of their life, work, and relationships. 

  3.    They Are Pragmatists and Realists 

The Globals’ pragmatic realism worldview infuses their attitudes, lifestyle choices, and relationships with employ-

ers, brands, and leaders. 

Globals grew up with the financial cloud of the Great Recession hanging over family finances and choices. With 

latchkey Gen Xer parents who value transparency and cut-to-the-chase, bottom-line thinking, Globals are hyper-

aware that their Millennial siblings went deep into educational debt but didn’t have the immediate career payoffs 

expected. They discuss choices deeply with their parents before embarking on a college or a trades approach to 

entering the workforce. 

 

4.    They are Non-Binary and Ethnically Diverse 

 

For the Globals racial, sexual, and gender equality isn’t a privilege; it’s a right. The conversation of gender identi-

ty is a vivid reality for Globals. Their peers have left school in June as Branson and come back in September as 

Cheleigh. They do not have patience for companies that don’t respect a person’s right to choose their pronouns 

and make accommodations for all. 

 

http://annaliotta.com/2019/07/05/5-basic-things-you-need-to-know-about-gen-z-globals/
http://annaliotta.com/2019/07/05/5-basic-things-you-need-to-know-about-gen-z-globals/
https://www.pewresearch.org/fact-tank/2019/01/17/where-millennials-end-and-generation-z-begins/
https://www.forbes.com/sites/jefffromm/2018/01/10/what-you-need-to-know-about-the-financial-impact-of-gen-z-influence/#536a23c256fc
https://ctt.ac/B6d3K
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Growing up with inclusion at the core of their educational dialogue has left them ready and confident in 

sharing their experience and perspective. They are likely the last generation to experience a Caucasian ma-

jority. 

Their formative years were filled with the Obama presidency and the Hillary Clinton candidacy. Globals will 

always believe that people of either gender or any racial background have the right to be President. 

 5.    They are NOT selfie-obsessed like their elder Millennials 

Yes, they are tech-savvy and socially plugged in, but they are very clear that while their Millennial elders 

were selfie-obsessed, they are meticulous in curating their online brand and social personas. They don’t 

want to over-post their image unless it’s for a reason. 

 6.    They Expect to Receive Real-Time Feedback 

Globals (and their Gen Xer parents) have been receiving daily feedback and updates from their teachers via 

platforms like Class Dojo and Edmodo. They are comfortable with and in fact expect software that monitors 

their engagement, motivation and helps track their skills growth. The software also signals when it’s time for 

rewards. 

 7.    Email is So Over – 2 Way Communication Collaboration Tools are Mandatory 

Their teachers long ago gave up the email only philosophy and Globals are proficient with collaboration 

tools like Slack that integrate multiple platforms. 

 

 8.    They Expect to Give YOU Feedback 

They have been empowered to provide teachers and adults feedback since they could talk or tap on their 

smartphone. They are used to teachers asking for feedback about their lessons effectiveness or teaching 

style through learning management platforms like Moodle or simple tools like Google Forms. 

 9.   Globals Already Influence Markets Worldwide 

Globals have a significant impact on their parents’ household purchases. Ninety-three percent of parents re-
ported that their kids influence the family’s household purchases, in the CASSANDRA study and in 2018 

Globals influenced more than $600 billion in spending by their parents according to research by 

Maru/VCR&C. 

 10.    Their Generational CODE™ Identity is: Influencer 

Every aspect of what they post, like, watch or follow is curated for them, or they are curating it for others 

and often getting paid for it.  Brands understand that Globals believe their peers, first and foremost, when it 

comes to buying decisions. Gen Xer parents come in a strong second place, and formal institutional messag-

ing is way down the list in sway factor. 

Brands like Abercrombie and Finch proactively reach out and hire Globals that have 10k social media follow-

ers to be brand Ambassadors. 

https://www.globenewswire.com/news-release/2015/03/30/1308741/0/en/Deep-Focus-Cassandra-Report-Gen-Z-Uncovers-Massive-Attitude-Shifts-Toward-Money-Work-and-Communication-Preferences.html
https://cdn2.hubspot.net/hubfs/4976390/Ebooks/English%20ebooks/The%20everything%20guide%20to%20gen%20z/the-everything-guide-to-gen-z.pdf
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http://a28505.actonservice.com/acton/attachment/28505/f-c0874485-146f-4e62-a3d9-3998fb75e282/1/-/-/-/-/CAR SHOW FLYER 2019.pdf
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https://birdies2eagles.com/
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2019 Jr. PGA Championship 

16-18 Division 
 

13-15 Division 
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16-18 Division 
 

13-15 Division 
 

RECAP VIDEO 

https://www.facebook.com/NebraskaSectionPGA/videos/451205172372249/
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2019 Jr. PGA Championship 

7-9 Division 
 

10-12 Division 
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7-9 Division 
 

10-12 Division 
 

RECAP VIDEO 

https://www.facebook.com/NebraskaSectionPGA/videos/443326206509527/
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Dear District 8 PGA Members & Friends, 
 
July is already here, which means it’s time for the “heat of the sum-
mer!”  If you are of “a certain” age, summertime also reminds one of 
The Beach Boys and their songs for the season, especially… 
”Wouldn’t it Be Nice?!” 
 

 Wouldn’t it Be Nice if PGA Professionals MADE more time to play 
golf with all members, patrons and players at your facilities? 
 

 Wouldn’t it Be Nice if Thank You notes were sent to all Section Sponsors for their support, 
and anyone who touched your life in some way? 
 

 Wouldn’t it Be Nice if you plan some time to make a special summer memory with your 
family, a friend…? 
 

 Wouldn’t it Be Nice if you spent more time at your facility with junior golfers, league players 
(both Men & Women) and casual golfers? 
 

 Wouldn’t it Be Nice if you recorded a few of your summer highlights that you could share 
with your facility leaders? 
 

 Wouldn’t it Be Nice if you invited a random player out for a lesson or a few holes? 
 

 Wouldn’t it Be Nice if you played in a Section Event? 
 

 Wouldn’t it Be Nice if you took one day to volunteer to help your Section? 
 

 Wouldn’t it Be Nice if you randomly phoned someone to tell them what they mean to you? 
 

 Wouldn’t it Be Nice if you communicated all the good things golf has done for you to 
someone who is passionate for the game? 
 

 Wouldn’t it Be Nice if our young Members KNEW who The Beach Boys were? 
 

 Wouldn’t it Be Nice if this article ended so you could do all these things? 

 

All the Best! 
 

JD Drimel, PGA 
PGA Career Consultant 
Serving the Iowa, Minnesota and Nebraska Sections 
561-386 -7715 Cell 

Jdrimel@pgahq.com  

Jeff "JD" Drimel, PGA -  

PGA Career Consultant 
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David Schneider, PGA  

District 8 Director 
 
Quality of Person - Golfers Versus Other Athletes 
 
My family and I love sports. We love attending all types of major and minor 
sporting events like men’s and women’s golf, football, volleyball, soccer, bas-
ketball, baseball, softball, tennis, etc. We also love watching all levels of 
sports ranging from our kids’ peewee games, grade school and high school 
games all the way up to college and, of course, the professional ranks. We 
feel we have witnessed enough to “judge” athletes at least at face value on 
how they present themselves and represent their sports by how they address 
the media, the crowds, the fans, fellow competitors, etc.  For the most part, 
many of these athletes are fine, upstanding men and women who make great 
role models, etc. However, we might be a touch biased, but feel that PGA members and Tour players, and 
golfers in general, are a cut above the rest. 
 
Let me give you a perfect example. Two weeks ago, the National PGA Board of Directors attended, conduct-
ed meetings, and assisted with some starting duties at the KPMG Women’s PGA Championship at Hazeltine 
National Golf Club, in Chaska, Minnesota.  There was a 3-hour window during Friday’s second round of play 
where my wife and I were able to watch some of the players and enjoy the fantastic setting.   We are fans of 
Michele Wie and it just so happened she was playing hole #10 right when we arrived at the course.  For 
some background, she had been recovering from a wrist injury before the tournament and truly was having a 
tough championship to say the least.  She had shot a high number on her opening round on Thursday (84 – 
12 over PAR) and through 9 holes on Friday she was additional 7 over par for a total of 19 over at that point.  
Essentially in last place.  Her playing companions were somewhat “in the hunt” at 1 under and Even through 
the same 27 holes as a comparative. We watched Michele make a “bad” bogey on #10 and it was clear she 
was just having the most miserable experience physically and potentially mentally.  No one would have 
blamed her if she had thrown in the towel and withdrawn from the tournament with her injury. As she was 
walking to #11, there was a little girl about 4 years old standing with her mother next to Deb and me (and 
Mark Foley, President of the MN Section PGA).  This little girl began to waive at Michele as she walked by.  
Michele saw her, stopped, bent down and gave her a golf ball out of her pocket.  She shook the little girl’s 
hand and asked what her name was.  She completed the gesture by giving her a her a “high 5” and said, 
“Thanks for being at the course today” and continued to the tee.  The little girl turned around, looked up at her 
mom and said in the loudest, cutest voice, ……. “We have to tell everyone!!!!”.  (The chills are still going up 
my spine). 
 
Even when Michele was at one of her lowest points in performing her skills in her profession, she understood 
the bigger picture. The game, the sport, the moment, was way more important than her.  She did not think 
about her wrist or what the reporters where going to say after her round.  All that mattered at that moment 
was that little girl and the game of golf. 
 
I would like to think that a high-profile NFL quarterback right after throwing 4 interceptions or an NBA star 
who just shot 5-23 in a basketball game would equal Michele’s gesture to that little girl.  But somehow my 
money is on PGA golfer. 
 
Let’s all celebrate how lucky we are to be surrounded by GOLFERS and this GAME.  Thanks to all of you for 
being role models for all other sports. 
 
Enjoy the rest of your summer. 

 
David Schneider, PGA, CCM 
District 8 Director 
515-419-5653 Cell 
daves@happyhollowclub.om 
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As an Executive Partner, the PGA 
will have increased recognition and 
active participation in NGCOA pro-
grams and services. The partnership 
will also support the PGA’s initiatives 
and promote the success of golf 
courses and the greater industry.  

Shop here for PGA Member Mer-
chandise. Choose from your favorite 
brands for apparel, accessories and 
headwear.  

Golf Retirement Plus sponsor con-
tributions will be processed at the 
end of June. Click here for a list of 
contributing sponsors.  

https://news.pga.org/partnerships/pga-of-america-becomes-ngcoa-executive-partner
https://info.thepgaofamerica.com/acton/ct/25751/s-04b5-1906/Bct/l-0489/l-0489:6a/ct6_2/1?sid=TV2%3AByycClGGb
https://resources.pga.org/member-benefits/golf-retirement-plus/sponsor-contributions/
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Brown, a 14-year PGA Member, is 
the first African-American PGA Mas-
ter Professional in Teaching & 
Coaching; Stepney, a 12-year PGA 
Member, is the first African-American 
PGA Master Professional in Player 
Development. Read more  

Registration for this year’s Topgolf 
Tour is open. Use discount code 
PGA10 to access your discount at all 
regional tournaments. Compete in a 
regional tournament which can land 
you a trip to Las Vegas, a cash prize 
and title of Topgolf Tour Champions.  

This month’s online seminar, Mind-
fulness Matters, will be available on-
demand beginning June 18. Learn 
the principles of mindfulness and the 
positive impact it can have on your 
life. New and archived seminars can 
be found underneath the "News for 
You" section on pgamap.com.  

https://news.pga.org/members/pga-members-richard-brown-iii-anthony-g--stepney-earn-pga-master-professional-designation
https://news.pga.org/championships-and-events/compete-for-the-glory
https://www.advantageengagement.com/p_index.php?id_division=d00&amp;id_module=m000
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Read Full Article 

COATMAN CAPTURES LOW PROFESSIONAL TITLE AT THE 
HARRIS YAMAHA GOLF CARS PRO 3-AM 

VERMEER CAPTURES HCIS PRO-AM 

Read Full Article 

https://nebraskapga.com/news/coatman-captures-low-professional-title-at-the-harris-yamaha-golf-cars-pro-3-am/
https://nebraskapga.com/news/vermeer-captures-hcis-pro-am/
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DATE GOLF COURSE 

7/8 Nebraska PGA Assistant Champ at Happy Hollow Club 

7/8-7/9 Nebraska PGA Senior Champ at Happy Hollow Club 

7/15 Pinnacle Bank Monday Qualifier 

7/22 Quail Run/Elks CC 27 Hole Pro-Pro 

7/29 Firethorn Golf Club Pro Am 

8/5-8/6 Nebraska Section PGA Championship at ArborLinks 

8/12 Hillcrest Country Club Pro Am 

8/19 PGA REACH - Nebraska Pro Am (invitation only) 

8/26 Bent Tree ProAm 

9/3 Mizuno Pro/Assistant Championship 

9/13-9/15 Wells Fargo Nebraska Open at Elks Country Club 

9/23 Team Championship at Wild Horse Golf Club 

9/30 Country Club of Lincoln Pro Am 

10/7 Vinnie Krikac Cup Series at Quarry Oaks (invitation only) 

10/11 Legends of Golf Classic at The Pines Country Club 

season long MATCH PLAY CHAMPIONSHIP  

season long Assistants MATCH PLAY CHAMPIONSHIP  

 

REGISTER FOR ALL EVENTS HERE 

Section Championship Sign Up 
NOW! 

2019 Section Championship 

Registration  

Click here to register.   

Deadline to 
Register: 
 

July 31st 

https://nebraskapga.bluegolf.com/bluegolf/nebraskapga19/schedule/index.htm
https://www.pgatournaments.com/section-championships.html
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Read Full Article 

FRIESEN CAPTURES TAYLORMADE PRO-AM 

ZYWIEC CAPTURES THE GOLF FORE THE TROOPS PRO AM 

Read Full Article 

https://nebraskapga.com/news/friesen-captures-taylormade-pro-am/
https://nebraskapga.com/news/zywiec-captures-the-golf-fore-the-troops-pro-am/
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Patriot Award  
Mark Baumann, PGA 

I am sincerely grateful for having received the Patriot Award and want to eve-
ryone to know that the fun, the joy, and the delight I experienced doing what I 
did as part of the PGA HOPE team this year is due to all the wonderful people 
from the VA, PGA National, Nebraska Section, Eagle Hills and my fellow PGA 
Professionals sharing their time and talents.  Here’s how my journey began. 
 
Two years ago I didn’t know the Patriot Award existed.  My involvement and 
commitment to the section consisted of paying my dues, playing an occasional 
event and attending the two business meetings.  I considered myself a mem-
ber in good standing.  I was unaware of many of the programs and opportuni-
ties the Section was involved with and hadn’t made much effort to get in-
volved.   
 
That all changed when Eagle Hills was asked to be the host facility for PGA 
HOPE and I was asked to consider being lead instructor.  Here’s what ran 
through my mind:  1)  Say yes, it won’t hurt.  2) Remember, it doesn’t pay to 
try to do the job alone. 3) Work with a servants heart, it’s not about me. 

 
As lead instructor my job was to execute and manage a plan.  A plan for two groups of people, the pros 
and the vets, once a week, for two hours, for seven weeks.  The PGA and the Section office pretty much 
determined what should happen each week.  I had the great opportunity of making it happen.   
 
PGA Professionals Paul Swirzinski, Mike Antonio, Richard Delfs, Owen Schuette, Mark Nygaard, Kurt 
Karcher and Seth Scollard would be providing excellent golf instruction for our Veterans each week and 
didn’t need me to tell them how to do anything.  They knew the how; they just needed a little direction on 
what I wanted them to do.  This was perfect, I was responsible for nothing.  On second thought, I was re-
sponsible for everything!   
 
What this situation called for was some LOGIC:  leadership, organization, goal orientation, integrity and 
compassion.  My position on the team was clear: provide organization and direction to the front line then 
stay out of their way and let them do what they do best.  Eagle Hills gave me free run of the practice facility 
each week for two hours no questions asked which was great.   
 
After a few weeks everyone was in sync the vets, the pros, and the Eagle Hills staff it was awesome.  I 
meanwhile would run around picking up balls from the chipping green, taking pictures of our pros in action, 
provide Richard, our Solo-Rider vet, a little one-on-one time and make sure everyone was having fun, get-
ting something to eat or drink, and making new friends. 
 
Throughout this experience there was continually a free flow of ideas as to what could we do next week, 
are the vets having fun, and is there anything we should be doing for each other.  Thanks to David and the 
Section staff, the PGA HOPE graduates and the Pros have had the opportunity to get together twice since 
their graduation, once at Quarry Oaks for 9-holes and chili and another time at Beyond Golf. 
 
Say yes, and let the magic happen! 
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First look: Frisco's 2,500-
acre Fields development will 
have a new city center and 
thousands of homes 
Frisco officials have gotten a first look at plans for the city's biggest pending development, the 
more than 2,500-acre Fields development on the Dallas North Tollway. 

 

The sprawling property formerly known as Headquarters Ranch was sold last year to a part-
nership that includes Hunt Realty, Karahan Cos., Republic Property Group, Chief Partners LP 
and CrossTie Capital Ltd.  

 

After months of planning, the developers showed Frisco's city council and its planning and 
zoning commission conceptual plans for the project, which is expected to cost as much as 
$12.7 billion. 

 

The property stretches from Preston Road across the tollway and all the way north to U.S. 
Highway 380. 

 

The massive development will have more than 10,000 homes and up to 18 million square feet 
of commercial space. 

 

A 480-acre section of the project has already been sold for the PGA of America's new head-
quarters, two golf courses and an Omni resort hotel. 

 

"We have more than 2,000 acres left to develop," said Fehmi Karahan, developer of Plano's $3 
billion Legacy West property and a partner in the new Frisco project. "This land is so big — 
two times the size of Love Field airport and three times of Central Park in New York. 

 

"You have to look at this development over 15 to 20 years." 

 

Frisco mayor Jeff Cheney sounded upbeat about what he's seen of the developers' plans. 

"There is still a great deal of work to be done, which will include hearing public comments, but 
at this point in the process, we're very excited and equally encouraged about the Fields team's 
willingness to work with us to achieve the appropriate mix of uses and product types while 
being flexible, yet dedicated to delivering creative designs that maintain the quality Frisco is 
used to," Cheney said in an email. "The collective, overall vision takes advantage of the topog-
raphy, open space and magnificent views to leverage the asset of the PGA of America. 
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"We were very pleased to see such a thoughtful, aspirational 'first look' at what Frisco's 
northern corridor will become." 
 
The developers named the huge mixed-use project after the land's previous owners. The 
Fields family began buying up the land in Collin County north of the sleepy farm town of 
Frisco in the 1950s and 1960s. For decades, it was used for a cattle ranch. 

 

Now it's the largest undeveloped section of Frisco, one of the country's fastest-growing com-
munities. 

 

The new owners hired New York and San Francisco-based land planning firm Hart Howerton 
to do a plan for the Fields project. 

 

Last week the developers previewed the work for Frisco government leaders. 

 

"It was a session where we could iron out a lot of details related to the overall master plan-
ning and listen to the city leaders' vision and desire," Karahan said. "With such a large project 

that has such an impact on the city's future, we don't want anyone to be caught off guard." 

Preliminary plans for the Fields development show three new residential communities that 

would be built on the east and west sides of the property on Legacy Drive and Preston Road. 

At the heart of the development along the tollway, the developers plan to build a large com-
mercial district. Another commercial complex would be built on U.S. 380. 

 

Continue Reading…. 

https://www.dallasnews.com/business/real-estate/2019/06/24/first-look-friscos-2500-acre-fields-development-will-city-center-thousands-homes
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EMPLOYEE CLASS CURRENT FACILITY PREVIOUS FACILITY 
PREV 
CLASS 

Shane McClure A-6 Golf Galaxy - Omaha Golf Galaxy - Omaha A-15 

Lisa Johnson A-12 University of Nebraska University of Idaho A-12 

Jonathan Chapman A-1 ArborLinks Golf Course 
Naples Grande Golf 
Club A-4 

Name Birth Date 

Brian Fauss, PGA 07/01 

Gary Gabrielson, PGA 07/01 

Mike Coatman 07/02 

Rick Gilliland, PGA 07/05 

Joe Canny, PGA 07/06 

John Frillman, PGA 07/07 

Brent McGrew, PGA 07/08 

Rich Skinner, PGA 07/09 

Mike VunCannon, PGA 07/11 

Derek Carlson, PGA 07/11 

Rob Spomer, PGA 07/13 

Daniel Johnson, PGA 07/16 

Mark Nygaard, PGA 07/16 

Max Hadenfeldt, PGA 07/17 

Scott Murphy 07/20 

Gene Johnson, PGA 07/21 

Ross Eickhoff, PGA 07/22 

Shane McClure, PGA 07/24 

Mark Ruhga, PGA 07/25 

David Honnens, PGA 07/27 

Seth Kupfer 07/27 

David N. Vannier 07/28 

Scott Bruha, PGA 07/29 

James Sieckmann, PGA 07/29 

Tom McAndrew, PGA 07/30 

Phil Palmer, PGA 07/30 

Don Germer, PGA 07/31 

https://shop.pga.com/c-12169?_s=EML19_PTSP_PGA_0627_1777831_4379_&utm_medium=email&utm_source=MKTG&utm_position=BC1SPDY_A&utm_content=&SFMC=1777831_126_50_c63f958d3c120ca850294316e9fb1a58

